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This three-chapter sample is exclusively available from Productive Flourishing 

ς with thanks to Charlie Gilkey! Chapters 3, 7 and 13 are included: hopefully 

this will give you a flavour of the whole ebook. 

 

 

You can buy ¢ƘŜ .ƭƻƎƎŜǊΩǎ DǳƛŘŜ ǘƻ 9ŦŦŜŎǘƛǾŜ ²Ǌƛǘƛƴg here: 

 dƻƴΩǘ ŦƻǊƎŜǘ ǘƻ ǳǎŜ ȅƻǳǊ Ϸр ŘƛǎŎƻǳƴǘ ŎƻŘŜ ŦǊƻƳ tǊƻŘǳŎǘƛǾŜ CƭƻǳǊƛǎƘƛƴƎΥ 

άCƭƻǳǊƛǎƘƛƴƎέ όƴƻ ǉǳƻǘŜǎύ 

 

mailto:ali@aliventures.com
http://www.productiveflourishing.com/
https://www.e-junkie.com/ecom/gb.php?ii=613562&c=ib&aff=27121&cl=35717
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Chapter Three: Coming Up With Ideas 

 

Before you write a blog post, you need an idea. 

 

CŀƳƻǳǎ ŀǳǘƘƻǊǎ ŀǊŜ ƻŦǘŜƴ ŀǎƪŜŘ άǿƘŜǊŜ Řƻ ȅƻǳ ƎŜǘ ȅƻǳǊ ƛŘŜŀǎΚέ aŀƴȅ ŦƛƴŘ ǘƘƛǎ ŀ ōŀŦŦƭƛƴƎ 

question: ideas are plentiful and easy to come by. For a lot of writers, having too many ideas 

is the problem! A few great ideas can sustain a whole book.  

 

But bloggers need new ideas for every post. And hƻǿŜǾŜǊ ƳǳŎƘ ȅƻǳ ƭƻǾŜ ȅƻǳǊ ǘƻǇƛŎΣ ȅƻǳΩƭƭ 

Ƙƛǘ ŀ Ǉƻƛƴǘ ǿƘŜǊŜ ȅƻǳ ǎƛƳǇƭȅ ŦŜŜƭ ǳƴƛƴǎǇƛǊŜŘ ŀƴŘ ȅƻǳ ŎŀƴΩǘ ǘƘƛƴƪ ƻf anything new to say. 

 

Why Good Ideas Matter 

 

CǊƻƳ ǘƘŜ ǊŜŀŘŜǊΩǎ Ǉƻƛƴǘ ƻŦ ǾƛŜǿΣ ƎƻƻŘ ƛŘŜŀǎ ƳŀǘǘŜǊ ōŜŎŀǳǎŜ ǘƘŜȅ ƳŀƪŜ ƎƻƻŘ ǇƻǎǘǎΗ 

²ƘŜǘƘŜǊ ƛǘΩǎ ŀ ǳƴƛǉǳŜ ŀƴƎƭŜΣ ŀƴ ǳƴǳǎǳŀƭ ŜȄǇŜǊƛŜƴŎŜΣ ƻǊ ǎƻƳŜ ŀŘǾƛŎŜ ǘƘŀǘ ƎƻŜǎ ŀōƻǾŜ ŀƴŘ 

beyond common sense, your post stands out as memorable. 

 

Good ideas also make your life easier as a writer. Starting off a post with a weak or ill-

thought-ƻǳǘ ƛŘŜŀ ŘƻŜǎƴΩǘ Řƻ ȅƻǳ ŀƴȅ ŦŀǾƻǳǊǎΦ ¸ƻǳΩƭƭ ƻŦǘŜƴ Ǌǳƴ ƻǳǘ ƻŦ ǎǘŜŀƳ ŀŦǘŜǊ ŀ ŦŜǿ 

paragraphs, you may not feel very confident or proud of what yoǳΩǾŜ ŎƻƳŜ ǳǇ ǿƛǘƘ ΦΦΦ ŀƴŘ 

getting it written in the first place is an exercise in bloody-minded willpower. 

 

LŦ ȅƻǳ ŦƛƴŘ ȅƻǳǊǎŜƭŦ ŦŜŜƭƛƴƎ ƭƛƪŜ ǘƘƛǎ ŀōƻǳǘ ŀ ǇƻǎǘΣ ƛǘΩǎ ǿƻǊǘƘ ǇŀǳǎƛƴƎ ŀƴŘ ǘŀƪƛƴƎ ǎǘƻŎƪΦ Lǎ ȅƻǳǊ 

idea really worth writing about? 

 

A good idea can almost write itself. It might be a great metaphor, a story from your own 

experience that can be applied to your blog, or even an idea for an unusual post structure. It 

might be a piece of advice that you know will help your reader. Whatever it is, that idea will 

help you to write easily and enthusiastically. 

 

Sure-Fire Ways to Generate Ideas 

 

²ƘŀǘŜǾŜǊ ǎǘŀƎŜ ȅƻǳǊ ōƭƻƎΩǎ ŀǘΣ ǘƘŜǎŜ ŀǊŜ ƳŜǘƘƻŘǎ ǘƘŀǘΩƭƭ ōǊƛƴƎ ǳǇ ƳƻǊŜ ƛŘŜŀǎ ǘƘŀƴ ȅƻǳ Ŏŀƴ 

write: 
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Make a List 
 

¢Ƙƛǎ ƛǎ ƻƴŜ ƻŦ Ƴȅ ŦŀǾƻǳǊƛǘŜǎ ōŜŎŀǳǎŜ ƛǘΩǎ ǎƻ ǎƛƳǇƭŜ ς and so effective. I recommended this for 

the pre-launch stage of a blog, but you can do it at any point, and it can be especially 

ŜŦŦŜŎǘƛǾŜ ǿƘŜƴ ȅƻǳ ǘƘƛƴƪ ȅƻǳΩǾŜ Ǌǳƴ ƻǳǘ ƻŦ ǘƘƛƴƎǎ ǘƻ ōƭƻƎ ŀōƻǳǘΦ 

 

Get a piece of paper or open up a blank document. Start writinƎ ƛŘŜŀǎ ŦƻǊ ōƭƻƎ ǇƻǎǘǎΦ 5ƻƴΩǘ 

ǿƻǊǊȅ ŀōƻǳǘ ǿƘŜǘƘŜǊ ǘƘŜ ƛŘŜŀǎ ŀǊŜ άƎƻƻŘέ ƻǊ άōƻǊƛƴƎέ ƻǊ άǘƻƻ ǿŀŎƪȅέ ς just get them down. 

¸ƻǳ ŘƻƴΩǘ ƴŜŜŘ ǘƻ ŎǊŀŦǘ ǘƘŜ ǇŜǊŦŜŎǘ ǘƛǘƭŜ ŦƻǊ ŜŀŎƘ Ǉƻǎǘ ŀǘ ǘƘƛǎ ǎǘŀƎŜΥ ƛŦ ŀ ŦŀƴǘŀǎǘƛŎ ǘƛǘƭŜ ŎƻƳŜǎ 

to you, great (you can figure out the ŎƻƴǘŜƴǘ ǘƘŀǘ ƎƻŜǎ ǿƛǘƘ ƛǘ ƭŀǘŜǊΗύ ōǳǘ ƛǘΩǎ ŦƛƴŜ ǘƻ Ƨǳǎǘ Ƨƻǘ 

down the main idea. 

 

I do this all the time ς ŜǎǇŜŎƛŀƭƭȅ ŦƻǊ Ƴȅ ŦǊŜŜƭŀƴŎŜ ǿƻǊƪΦ LǘΩǎ ŀ ƭƻǘ ŜŀǎƛŜǊ ǘƻ ŎƻƳŜ ǳǇ ǿƛǘƘ ŀ 

bunch of ideas all at once and pull one out when I want to write a piece, rather than sitting 

ŀƴŘ ǎǘŀǊƛƴƎ ŀǘ ŀ ōƭŀƴƪ ǎŎǊŜŜƴΦ IŜǊŜΩǎ ǇŀǊǘ ƻŦ Ƴȅ ƴƻǘŜōƻƻƪΣ ǿƛǘƘ ŀ ƭƛǎǘ ƻŦ Ǉƻǎǘ ƛŘŜŀǎ ŦƻǊ Pick 

the Brain (I italicise posts as I write them): 

 

 
 

L ǿƻƴΩǘ ƴŜŎŜǎǎŀǊƛƭȅ ǿǊƛǘŜ ŀƭƭ ƻŦ ǘƘƻǎŜ Ǉƻǎǘǎ όLΩǾŜ ƴƻ idea what games might be going in item 

6, for instance!) ς ōǳǘ ǘƘŀǘΩǎ ƴƻǘ ǘƘŜ Ǉƻƛƴǘ ƻŦ ǘƘŜ ƭƛǎǘΦ 9ǾŜƴ ƛŦ L ƻƴƭȅ ƎŜǘ ƻƴŜ ƎƻƻŘ ƛŘŜŀ ƻǳǘ ƻŦ 

ŜǾŜǊȅ ǘŜƴ L ǿǊƛǘŜ ŘƻǿƴΣ ƛǘΩǎ ǿƻǊǘƘ ŘƻƛƴƎΦ 

 

Mindmap 
 

Lists work well for discrete ideas ς ōǳǘ ǘƘŜȅΩǊŜ ƴƻǘ ŀƴ Ŝŀǎȅ ǿŀȅ ǘƻ ǎŜŜ ŎƻƴƴŜŎǘƛƻƴǎ ōŜǘǿŜŜƴ 

ideas, or to riff off one idea to get others. For this, you want a mindmap. Pick a starting 

point for the centre ς something like: 

¶ An existing post which was popular (how can you build on this?) 

¶ hƴŜ ƻŦ ȅƻǳǊ ōƭƻƎΩǎ ŎŀǘŜƎƻǊƛŜǎ όǿƘŀǘ άŎƻǊŜέ Ǉƻǎǘǎ ǿƻǳƭŘ Ŧƛǘ ƛƴΚύ 

¶ A word or phrase to do with your blog (what resonances does this have?) 
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L ǿƻƴΩǘ ǿŀǎǘŜ ȅƻǳǊ ǘƛƳŜ ǘŜƭƭƛƴƎ ȅƻǳ Ƙƻǿ ǘƻ ƳŀƪŜ ŀ ƳƛƴŘƳŀǇΤ ȅƻǳΩǾŜ ǇǊƻōŀōƭȅ ǳǎŜŘ ǘƘŜƳ 

before (if not, just Google ŀƴŘ ȅƻǳΩƭƭ ƭŜŀǊƴ ƳƻǊŜ ǘƘŀƴ ȅƻǳ ŜǾŜǊ ƴŜŜŘŜŘ ǘƻ ŀōƻǳǘ ǘƘŜ 

concept)Φ IŜǊŜΩǎ ŀƴ ŜȄŀƳǇƭŜ ƻf one of mine: 

 

 
 

This led to the Daily Writing Tips post: Writing Resources for Teenagers. As you can see from 

ǘƘŀǘ ǇƻǎǘΣ L ŘƛŘƴΩǘ ǳǎŜ ŜǾŜǊȅǘƘƛƴƎ ŦǊƻƳ ǘƘŜ ƳƛƴŘƳŀǇ ƛƴ ƛǘΣ ŀƴd I added some other ideas ς 

the mindmap is just a starting point. 

 

Riff on a Theme 
 

When you read a blog post that makes you stop and think, consider how you could respond 

ς ƴƻǘ Ƨǳǎǘ ǿƛǘƘ ŀ άƎǊŜŀǘ ǇƻǎǘΗέ ŎƻƳƳŜƴǘΣ ōǳǘ ǿƛǘƘ ŀ ǇƛŜŎŜ ƻƴ ȅƻǳǊ ƻǿƴ ōƭƻƎΦ ¢Ƙƛǎ ŘƻŜǎƴΩǘ 

have to mean writing a post on the exact same topic: just go with a particular thought that 

was sparked for you, or find a few notes to riff on. 

 

Is there a potential side-ŀǾŜƴǳŜ ƻŦ ǘƘƻǳƎƘǘ ǘƘŀǘ ǘƘŜ ƻǘƘŜǊ ōƭƻƎƎŜǊ ŘƛŘƴΩǘ ŜȄǇƭƻǊŜ ΦΦΦ ōǳǘ 

which you could? 

 

Do you disagree with them? Can you write a post that explains why? 

 

Did they make a throwaway comment which you want to expand and take further?  

 

http://www.dailywritingtips.com/writing-resources-for-teenagers/
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You can do this with your own posts, if you want. Find an old post, perhaps one you loved 

writing or one which went down unexpectedly well with your readers, and find a new angle. 

 

IŜǊŜΩǎ ŀƴ ŜȄŀƳǇƭŜΦ hƴŜ ƻŦ Ƴȅ Ǉƻǎǘǎ ƻƴ !ƭƛǾŜƴǘǳǊŜǎ ǿŀǎ ŀ ǊŜǎǇƻƴǎŜ ǘƻ ǿƘŀǘ ǎŜŜƳŜŘ ǘƻ ƳŜ 

like a prevailing attitude within the personal development niche: the idea that, once you 

find your passion, your work will be fun and effortless. I wrote What to Do When Your 

Adventure Feels Like a Long Hard Slog, reassuring readers that we all have times when even 

thing we love seem hard. In the piece, I directly quoted a couple of the bloggers who I was 

disagreeing with: 

 

 

 
 

Read Comments 
 

! ƭƻǘ ƻŦ Ƴȅ ōŜǎǘ Ǉƻǎǘ ƛŘŜŀǎ ƘŀǾŜ ŎƻƳŜ ŦǊƻƳ ǊŜŀŘŜǊǎΩ ŎƻƳƳŜƴǘǎΦ L ŘŜƭƛōŜǊŀǘŜƭȅ ŀǎƪŜŘ ŦƻǊ 

questions, problems and thoughts as part of a mini-competition, early on with Aliventures ς 

and I got dozens of great ideas to write on. I asked people to: 

 

Leave a comment on this post, ǘŜƭƭƛƴƎ ƳŜ ǿƘŀǘΩǎ ǎǘƻǇǇƛƴƎ ȅƻǳ ŦǊƻƳ ƎŜǘǘƛƴƎ ƳƻǊŜ 

from lifeΦ DƛǾŜ ƳŜ ŀ ǉǳŜǎǘƛƻƴ ǘƻ ŀƴǎǿŜǊΣ ŀ ǘƻǇƛŎ ȅƻǳΩŘ ƭƛƪŜ ƳŜ ǘƻ ǿǊƛǘŜ on, a 

problem you want me to offer a solution to. You need to give me a question or a 

suggestion ς ƛŦ ȅƻǳ ƭŜŀǾŜ ŀ ŎƻƳƳŜƴǘ Ƨǳǎǘ ǎŀȅƛƴƎ άƳŜ ǘƻƻέΣ ƛǘ ǿƻƴΩǘ Ŏƻǳƴǘ ƛƴ ǘƘŜ 

competition. 

 

http://www.aliventures.com/when-adventure-becomes-slog/
http://www.aliventures.com/when-adventure-becomes-slog/
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I got 30 comments, with loads of great questions, many of which I used as the basis of posts: 

 

 

 
... led to Staying Motivated to Develop When Business is Going Well  

 

 
...led to ²Ƙȅ ¸ƻǳΩƭƭ bŜǾŜǊ .Ŝ CƛƴƛǎƘŜŘ όAnd Hoǿ ǘƻ CƛƎǳǊŜ hǳǘ ²ƘŜƴ ¸ƻǳΩǾŜ 5ƻƴŜ 9ƴƻǳƎƘύ 

 

 

²ƘŜƴ ȅƻǳΩǊŜ ǎǘǳŎƪ ŦƻǊ ƛƴǎǇƛǊŀǘƛƻƴΣ Ǝƻ ōŀŎƪ ǘƻ ǘƘŜ ŎƻƳƳŜƴǘǎ ƻƴ ŀƴ ƻƭŘŜǊ ǇƻǎǘΣ ŀƴŘ ǎŜŜ ǿƘŀǘ 

people are asking for. If your blog is new or yet-to-be-launched, find another blog in your 

niche and read through some of the comments there. 

 

9ǾŜƴ ƛŦ ŀ ŎƻƳƳŜƴǘ ŘƻŜǎƴΩǘ spell out an idea for you, it can often get you thinking. 

 

Forums 
 

Like comments, forums are a rich source of inspiration from other people. Find a large forum 

that covers the same topics at your blog, and look for: 

¶ vǳŜǎǘƛƻƴǎ ǇŜƻǇƭŜ ŀǊŜ ŀǎƪƛƴƎ όȅƻǳΩƭƭ ƻŦǘŜƴ ƻƴƭȅ ƴŜŜŘ ǘƻ ǊŜŀŘ ǘƘŜ Ǉƻǎǘ ǘƛǘƭŜύ 

¶ Common problems that people have ς what seems to crop up again and again? 

¶ tƻǎǘǎ ǿƘƛŎƘ ŀǊŜ άǎǘƛŎƪȅέ ƻǊ ǇƻǇǳƭar  

 

Tip: LŦ ȅƻǳΩǊŜ ŀ ƳŜƳōŜǊ ƻŦ ŀ ŦƻǊǳƳ ŀƴŘ ȅƻǳ ǿǊƛǘŜ Ǉƻǎǘǎ ōŀǎŜŘ on forum questions or 

ǇǊƻōƭŜƳǎΣ ƭŜŀǾŜ ŀ ƳŜǎǎŀƎŜ ƻƴ ǘƘŜ ŦƻǊǳƳ ǘƻ ƭŜǘ ǇŜƻǇƭŜ ƪƴƻǿ ǘƘŀǘ ȅƻǳΩǾŜ ǿǊƛǘǘŜƴ ǎƻƳŜǘƘƛƴƎ 

on your blog in response, with a link to your blog post.  

 

 

http://www.aliventures.com/motivation-to-gro/
http://www.aliventures.com/never-finished/
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Sneaky Ways of Generating Ideas 

 

Sometimes, you sit and stare at your sheet for an idea list or a mindmap, and nothing 

ŎƻƳŜǎΦ ¸ƻǳ Ǝƻ ǘƘǊƻǳƎƘ ŎƻƳƳŜƴǘǎ ŀƴŘ ŦƻǊǳƳǎΣ ŀƴŘ ȅƻǳΩǾŜ ŜƛǘƘŜǊ ŎƻǾŜǊŜŘ ŜǾŜǊȅǘƘƛƴƎ ōŜŦƻǊŜΣ 

ƻǊ ƛǘΩǎ ǿŀȅ ƻŦŦ-topic for your blog. This is when you need to get sneaky with your idea 

generation. Here are some of my favourites methods: 

  

The Titles Game 
 

¢ƘŜǊŜΩǎ ƴƻ ŎƻǇȅǊƛƎƘǘ ƻƴ ǘƛǘƭŜǎ ƻǊ ƘŜŀŘƭƛƴŜǎΣ ǎƻ ŘƻƴΩǘ 

ōŜ ŀŦǊŀƛŘ ǘƻ άōƻǊǊƻǿέ ƎǊŜŀǘ ƻƴŜǎ ŀƴŘ ǳǎŜ ǘƘŜƳ ŀǎ ŀ 

model for your own post titles. (I like to use 

Copyblogger ς see right for a quick list of titles 

there.) 

 

This is a great way to come up with titles that work 

ς ƛǘΩǎ ŀƭǎƻ ŀ ƳŜǘƘƻŘ ƻŦ ŦƛƴŘƛƴƎ ƛŘŜŀǎΦ 

 

Find a popular blog ς or use the front page of Digg, 

or a glossy magazine ς to get a list of titlesΦ LǘΩǎ ōŜǎǘ 

if these are from different niches than your own 

blog. 

 

Use each title as a template. For example: 

 

5 Steps to Going Viral on Twitter  

could become: 

5 Steps to Going Green in the Office 

 

Why No-One Links to Your Best Posts (And What to 

Do About It)  

could become: 

Why No-One Laughs at Your Funniest Jokes (And 

What to Do About It) 

 

Five Grammatical Errors That Make You Look Dumb  

could become: 

Five Blogging Mistakes That Make You Look Dumb 
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Free Writing / Automatic Writing 
 

LŦ ȅƻǳΩǾŜ ǎǇŜƴǘ ŀƴȅ ǘƛƳŜ ƛƴ ǘƘŜ ŎǊŜŀǘƛǾŜ ǿǊƛǘƛƴƎ ǿƻǊƭŘΣ ȅƻǳ ƳƛƎƘǘ ƘŀǾŜ ƘŜŀǊŘ ƻŦ ǘƘŜ 

ǘŜŎƘƴƛǉǳŜ ƻŦ άŦǊŜŜ ǿǊƛǘƛƴƎέ ƻǊ άŀǳǘƻƳŀǘƛŎ ǿǊƛǘƛƴƎέΦ ¸ƻǳ ǎƛƳǇƭȅ ǘŀƪŜ ŀ ōƭŀƴƪ ǇƛŜŎŜ ƻŦ ǇŀǇŜǊ ƻǊ 

blank screen, set a timer, and ǿǊƛǘŜ ŀōƻǳǘ ǿƘŀǘŜǾŜǊ ŎƻƳŜǎ ƛƴǘƻ ȅƻǳǊ ƘŜŀŘ ǳƴǘƛƭ ǘƘŜ ǘƛƳŜΩǎ 

upΦ ¸ƻǳ ŘƻƴΩǘ ǎǘƻǇΣ ǎŜƭŦ-censor or delete, just keep the stream-of-consciousness going. 

 

LΩǾe found this a useful technique when warming up into a writing session, though for me, 

ƛǘΩǎ ƴƻǘ ǘƘŜ ōŜǎǘ ǿŀȅ ǘƻ ƎŜƴŜǊŀǘŜ ƛŘŜŀǎΦ DƛǾŜ ƛǘ ŀ ǘǊȅΣ ǘƘƻǳƎƘΤ ƛǘ ǿƻǊƪǎ ǊŜŀƭƭȅ ǿŜƭƭ ŦƻǊ ǎƻƳŜ 

ǇŜƻǇƭŜΦ LŦ ȅƻǳΩǊŜ ŦƛƴŘƛƴƎ ƛǘ ǾŜǊȅ ƘŀǊŘ ǘƻ Ǉǳǘ ǿƻǊŘǎ Řƻǿƴ ǿƛǘƘƻǳǘ ǇŜǊŦŜŎǘƛƴƎ each sentence, 

ƻǊ ƛŦ ȅƻǳ ŦŜŜƭ ƭƛƪŜ ȅƻǳΩǾŜ Ǝƻǘ ōƭƻƎƎŜǊΩǎ ōƭƻŎƪΣ ǘƘƛǎ ƛǎ ŀ ƎǊŜŀǘ ǿŀȅ ǘƻ ƎŜǘ ǘƘǊƻǳƎƘ ǘƘŀǘ ōŀǊǊƛŜǊΦ 

 

 

Using Twitter 
 

Like the headline game, this is a way to relax into your blogging ς and to turn Twitter into a 

productive use of your time (well, maybe!) The aim here is grab some random inputs and 

see what your mind does with them. 

 

You could: 

¶ Pick ƻƴŜ ƻŦ ǘƘŜ άǘǊŜƴŘƛƴƎ ǘƻǇƛŎǎέ ǘƻ ǿǊƛǘŜ ŀōƻǳǘΦ 5ƻƴΩǘ ǿƻǊǊȅ ŀōƻǳǘ ǿƘŀǘ ƛǘ ƳŜŀƴǎΣ 

ƛŦ ƛǘΩǎ ǎƻƳŜǘƘƛƴƎ ƻōǎŎǳǊŜ ς ƎƛǾŜ ƛǘ ŀ ǘǿƛǎǘ ǘƘŀǘΩǎ ƳŜŀƴƛƴƎŦǳƭ ǘƻ you. 

¶ Take the most recent tweet on the screen, and find something in that which could 

lead to a blog post. Generally, the άƘŀǊŘŜǊέ you think this will be, the better the 

results! 

¶ LŦ ȅƻǳΩǊŜ ǊŜŀƭƭȅ ŦŜŜƭƛƴƎ ŀǇŀǘƘŜǘƛŎΣ ŀǎƪ ȅƻǳǊ ¢ǿƛǘǘŜǊ ŦƻƭƭƻǿŜǊǎ άǿƘŀǘ ǎƘƻǳƭŘ L ōƭƻƎ 

ŀōƻǳǘ ǘƻŘŀȅΚέ And then pick two of the answers and combine them. 
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Chapter Seven: Structuring Your Blog Posts 

 

Templates are a great starting point, and I use them all the time myself, as I'll show later in 

this chapter. It's much easier to start with a rough structure in mind than to sit down in 

front of a blank screen. 

 

In the next few chapters, I'm going to go through every stage of a blog post, and show you in 

detail how to write a post that flows well, engages readers, and is as easy as possible for you 

to produce. 

 

But first, I'll deal with a couple of objections: 

 

ȰMy Posts Are So Short, I Don't Need Structureȱ 

 

Even if your posts are typically just 100 ς 200 words, you'll want some sort of structure. 

Every post has a beginning, a middle and an end. Even if your "introduction" is a single 

sentence (perhaps a hook to draw the reader in) and your conclusion is simply the words, 

"What do you think? Let us know in the comments" ς that's a structure. 

 

 

ȰIf I Plan Everything Out, Writing the Post Will Be 

Boringȱ 

 

Some bloggers like to sit down and simply write about what's in their mind, without making 

any sort of plan (ǘƘŜȅΩǊŜ ǎƻƳŜǘƛƳŜǎ known as "seat-of-the-pants" writers). While this might 

be your natural way of writing, it often leads to false starts, or posts which don't quite work 

ς or which need a lot of revising to get them to work. 

 

Most bloggers will find that planning makes the writing smoother , not more boring. It's no 

fun to get half-way through a post only to realise you've gone off on a huge tangent.  

  

 

{ƻ ǿƛǘƘ ǘƘƻǎŜ ƻōƧŜŎǘƛƻƴǎ ƻǳǘ ƻŦ ǘƘŜ ǿŀȅΣ ƭŜǘΩǎ ǘŀƪŜ ŀ ƭƻƻƪ ŀǘ ǘƘŜ ŘƛŦŦŜǊŜƴǘ ŜƭŜƳŜƴǘǎ ƻŦ ŀ ǇƻǎǘΥ 
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The Most Basic Post Structure 

 

At a minimum, each post has: 

¶ Title 

¶ Introduction 

¶ Middle 

¶ Conclusion 

 

(This is basically the same as the timeless story structure: Title, Beginning, Middle and End) 

 

The title  may determine whether or not a reader carries on to read your post (especially if 

they come to your post from a link or a social media site). Your title needs to describe what 

your post does, in compelling terms. 

 

The introduction to your post should draw readers in. That might be with a short anecdote 

or even a joke; it could be a clear, concise explanation of what this post will do for them.  

 

The middle of your post is, obviously enough, the bulk of the content. This is your list, your 

review, your manifesto, your thoughts on a topic, etc. This is where you deliver exactly what 

you promised in the title. 

 

The conclusion of your post is where you finish up. Try to make this feel like an ending ς it's 

easy for posts to come to a sudden halt. Tell readers what to do next: should they read 

another post? Leave a comment? Subscribe to your blog? Buy your product? 
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Chapter Thirteen: Your Style and Voice 

 

So far in this ebookΣ LΩǾŜ ŦƻŎǳǎŜŘ ǇǊƛƳŀǊƛƭȅ ƻƴ ǘƘŜ content of your blog posts: the subject 

ƳŀǘǘŜǊ ǘƘŀǘ ȅƻǳΩǊŜ ŎƻǾŜǊƛƴƎ, and the structure of this. Your blogging style or voice is the way 

in which you present this content. 

 

Many bloggers become popular not because they offer amazing, unique content that caƴΩǘ 

be found elsewhere ς but because they write in a way that readers love.  

 

LŦ ȅƻǳΩǊŜ ŀ Ŧŀƴ ƻŦ bŀƻƳƛ 5ǳƴŦƻǊŘΩǎ IttyBiz, that might partially be because Naomi is a great 

source of expert advice for tiny businesses ... bǳǘ ȅƻǳΩǊŜ ǇǊƻōŀōƭȅ ǊŜŀŘƛƴƎ ǇŀǊǘƭȅ ŦƻǊ bŀƻƳƛΩǎ 

potty-mouth style, her honesty, and her willingness to make fun of herself. 

 

¢ƘŜ ƻƴƭȅ ǇŜǊǎƻƴŀƭ ŦƛƴŀƴŎŜ ōƭƻƎ L ǊŜŀŘ ƛǎ ¢ǊŜƴǘ IŀƳƳΩǎ The Simple Dollar. This is partly 

ōŜŎŀǳǎŜ L ƭƻǾŜ ¢ǊŜƴǘΩǎ high-quality content, but also because he writes in a very clear, 

accessible and personable way.  

 

When you find your blogging voice: 

¶ Readers may subscribe simply because they love your style 

¶ Some of your readers will become die-hŀǊŘ ŦŀƴǎΥ ǘƘŜȅΩƭƭ ǎǘŀǊǘ ǘƻ ƪƴƻǿ ǘƘŜ άȅƻǳέ 

behind the writing 

¶ ¸ƻǳΩƭƭ ŦƛƴŘ ƛǘ ŜŀǎƛŜǊ ǘƻ ǿǊƛǘŜ Ǉƻǎǘǎ ς like finding your natural stride when walking 

 

So how do you go about developing a blogging voice? 

 

You Already Have a Voice 

 

Throughout my time as a writerΣ LΩǾŜ ƻŦǘŜƴ ŦŜƭǘ ǘƘŀǘ L ŘƻƴΩǘ ƘŀǾŜ ŀƴȅ ǇŀǊǘƛŎǳƭŀǊ ǾƻƛŎŜ ŀƴŘ 

ǎǘȅƭŜΦ Lƴ ŦŀŎǘΣ L Řƻ όŀƴŘ ƻǘƘŜǊǎ ƘŀǾŜ ǇƻƛƴǘŜŘ ƛǘ ƻǳǘ ǘƻ ƳŜύΦ LŦ ȅƻǳ ŦŜŜƭ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ ŀ 

particular style ς ŜǎǇŜŎƛŀƭƭȅ ƛŦ ȅƻǳΩǊŜ ǳǎŜŘ ǘƻ ǿǊƛǘƛƴƎ ƛƴ ŀ ƭƻǘ ƻŦ ŘƛŦŦŜǊŜƴǘ ǘƻƴŜǎΣ ŦƻǊ ŘƛŦŦŜǊŜƴǘ 

mediums ς ǘƘŜƴ ǘǊȅ ǿǊƛǘƛƴƎ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘΩǎ ŀǎ ƴŀǘǳǊŀƭ ŀƴŘ Ŝŀǎȅ ŀǎ ǇƻǎǎƛōƭŜ ŦƻǊ ȅƻǳΦ  

 

Show your writing ς preferably several pieces of it ς to a trusted friend. Chances are, you do 

already have a natural voice. Your writing voice is a bit like your accent: you might not think 

you speak with an accent, but someone from a different part of your country would be able 

to instantly identify it! 

 

http://ittybiz.com/
http://www.thesimpledollar.com/
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Finding Your Natural Voice 

 

LŦ ȅƻǳΩǾŜ ǎǘǳŘƛŜŘ 9ƴƎƭƛǎƘ ƻǊ WƻǳǊƴŀƭƛǎƳΣ ȅƻǳ ƳƛƎƘǘ ƘŀǾŜ ōŜŜƴ ǘŀǳƎƘǘ ǘƻ ǿǊƛǘŜ ƛƴ ŀ ǇŀǊǘƛŎǳlar 

style. You may simply not have done much writing at all in the past, apart from emails and 

ǘƘŜ ƻŎŎŀǎƛƻƴŀƭ ǊŜǇƻǊǘ ƻǊ ǎŜǘ ƻŦ ƳƛƴǳǘŜǎΦ tŜǊƘŀǇǎ ȅƻǳ ŀŘƳƛǊŜ ŀ ǇŀǊǘƛŎǳƭŀǊ ōƭƻƎƎŜǊΩǎ ǎǘȅƭŜΣ ŀƴŘ 

ȅƻǳΩǾŜ ōŜŜƴ ŀǘǘŜƳǇǘƛƴƎ ǘƻ ŜƳǳƭŀǘŜ ǘƘŜƳ ƛƴ ȅƻǳǊ ƻǿƴ ǿǊƛǘƛƴƎΦ 

 

These ŀǊŜ ŀ ŦŜǿ ŜȄŜǊŎƛǎŜǎ ǘƘŀǘ Ŏŀƴ ƘŜƭǇ ȅƻǳ ŦƛƴŘ ȅƻǳǊ ƻǿƴ ǾƻƛŎŜΦ ¢ƘŜǊŜΩǎ ƴƻǘƘƛƴƎ ƳȅǎǘŜǊƛƻǳǎ 

about this ς your voice is just the way you express yourself in writing. 

 

Journal 
 

YŜŜǇ ŀ ƧƻǳǊƴŀƭΣ ŦƻǊ ŀ ŦŜǿ ǿŜŜƪǎΦ ¸ƻǳ ŘƻƴΩǘ ƴŜŎŜǎǎŀǊƛƭȅ ƴŜŜŘ ǘƻ ǿǊƛǘŜ ŜǾŜǊȅ ŘŀȅΣ ōǳǘ ƎƛǾe 

ȅƻǳǊǎŜƭŦ ŀǘ ƭŜŀǎǘ ŀ ŎƻǳǇƭŜ ƻŦ ǎŜǎǎƛƻƴǎ ŜŀŎƘ ǿŜŜƪ ǘƻ ǎƛǘ Řƻǿƴ ŀƴŘ ǿǊƛǘŜ ŀōƻǳǘ ǿƘŀǘŜǾŜǊΩǎ ƻƴ 

your mind. Be as creative (or as boring!) as you want ... no-ƻƴŜΩǎ ƎƻƛƴƎ ǘƻ ǎŜŜ ǘƘƛǎ ōǳǘ ȅƻǳΦ 

 

Writing Prompts 
 

Set a timer for ten minutes, and write ς without stopping or going back to edit your work ς 

on one of these topics: 

 

¶ A letter to yourself, ten years ago 

¶ Why you love όȅƻǳǊ ōƭƻƎΩǎ ǘƻǇƛŎύ 

¶ Ten simple things that make you happy 

¶ One aspect of your personality that you want to change 

¶ Something that makes you truly angry 

¶ ²Ƙŀǘ ȅƻǳΩǊŜ ŀŦǊŀƛŘ ƻŦ 

 

You could also try using a quote as a prompt ς see James CharǘǊŀƴŘΩǎ /ƻǇȅōƭƻƎƎŜǊ ǇƻǎǘΥ  

hƴŜ CƻƻƭǇǊƻƻŦ ²ŀȅ ǘƻ .ƭŀǎǘ ²ǊƛǘŜǊΩǎ .ƭƻŎƪ for more on this. 

 

Reading Your Work 
 

Take several pieces of your own writing, either from your own blog or from one of the 

ŜȄŜǊŎƛǎŜǎ ŀōƻǾŜΦ [ƻƻƪ ŀǘ ǘƘŜǎŜ ŎƭƻǎŜƭȅΣ ǿƛǘƘ ŀ ǇŜƴ ƛƴ ƘŀƴŘ όƻǊΣ ƛŦ ǘƘŜȅΩǊŜ ƻƴ ǘƘŜ ŎƻƳǇǳǘŜǊΣ 

with some easy means of annotating them). Consider: 

http://www.copyblogger.com/quotations-for-bloggers
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¶ Where does your writing sound easy and natural? 

¶ Is there anywhere it comes across as stilted or convoluted? 

¶ Do you use humour in your writing? 

¶ Are your sentences short or long? 

¶ Do you have any particular catch phrases or stylistic quirks? 

¶ What pleases you most in your writing? Where does it sound really good? 

 

Ultimately, your writing voice will develop over time. Many bloggers start off with a slightly 

bland or stilted style ς and develop a unique and compelling voice. 5ƻƴΩǘ Ǉǳǘ ƻŦŦ ōƭƻƎƎƛƴƎ 

ōŜŎŀǳǎŜ ȅƻǳ ŦŜŜƭ ǘƘŀǘ ȅƻǳΩǾŜ not yet found your voice. Keep writing, and your voice will 

emerge over time ς ŀƴŘ ƛǘΩƭƭ ŎƻƴǘƛƴǳŜ ǘƻ ŘŜǾŜƭƻǇΦ 

 

 

9ÏÕ !ÒÅÎȭÔ 3ÔÕÃË 7ÉÔÈ *ÕÓÔ /ÎÅ 6ÏÉÃÅ 

 

In day-to-day life, your voice shifts depending on context. Maybe you use language with 

your friends that ȅƻǳΩŘ ƴŜǾŜǊ ǳǎŜ ƛƴ ŦǊƻƴǘ ƻŦ ȅƻǳǊ ƎǊŀƴŘƳŀΣ ŦƻǊ ƛƴǎǘŀƴŎŜΦ hǊ ǇŜǊƘŀǇǎ ȅƻǳΩǊŜ 

perfectly at home using specialised, even academic language in your place of work ς but you 

talk in a much simpler way with your children. 

 

You also modify your voice depending on your mood: not just speaking more softly or 

loudly, but also using different words and different patterns of speech. Maybe your 

ǎŜƴǘŜƴŎŜǎ ŀǊŜ ǎƘƻǊǘŜǊ ǿƘŜƴ ȅƻǳΩǊŜ ŀƴƎǊȅΣ ƻǊ ȅƻǳ ǘŜƴŘ ǘƻ ōŀōōƭŜ ǿƘŜƴ ȅƻǳ ƎŜǘ ƴŜǊǾƻǳǎΦ 

 

Lƴ ǿǊƛǘƛƴƎΣ Ƨǳǎǘ ŀǎ ƛƴ ƭƛŦŜΣ ȅƻǳΩǊŜ ƴƻǘ ǎǘǳck with one single voice. I deliberately used a 

different voice in my free ebook Quit Your Day Job than in my usual writing on Aliventures; 

my blog posts tend to be more thoughtful and theoretical, using longer sentences and 

gentle language ς the ebook is sharper, snappier and more direct. 

 

!ƭǘƘƻǳƎƘ ȅƻǳΩƭƭ ǿŀƴǘ ǘƻ ƪŜŜǇ ȅƻǳǊ ǾƻƛŎŜ ŦŀƛǊƭȅ ŎƻƴǎƛǎǘŜƴǘ ŦƻǊ ȅƻǳǊ Řŀȅ-to-Řŀȅ ǇƻǎǘƛƴƎΣ ǘƘŜǊŜΩǎ 

value in being able to control and vary your writing voice. SoƳŜǘƛƳŜǎΣ ȅƻǳΩƭƭ ǿŀƴǘ ǘƻ άǎǇŜŀƪ 

ǳǇέ ōȅ ƛƴƧŜŎǘƛƴƎ ƳƻǊŜ ŜƴŜǊƎȅΣ ŜȄŎƛǘŜƳŜƴǘ ƻǊ ǳǊƎŜƴŎȅ ƛƴǘƻ ȅƻǳǊ ǿǊƛǘƛƴƎΥ ǿƘŜƴ ǊǳƴƴƛƴƎ ŀ 

product launch, for instance or recommending an affiliate product that you love. Other 

times, you might be writing on an issue which you feel particularly strongly about ς perhaps 

one which makes you angry. You may choose to use more forceful language than you 

normally would. 

 

http://www.aliventures.com/QuitYourDayJob.pdf
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Guest Posting on Other Blogs 
 

One of the best times to modulate your voice is when someone else has offered you a 

plŀǘŦƻǊƳΦ ²ƘŜƴ ȅƻǳ ƎǳŜǎǘ Ǉƻǎǘ ƻƴ ŀƴƻǘƘŜǊ ōƭƻƎΣ ŘƻƴΩǘ ǎƛƳǇƭȅ ǿǊƛǘŜ ŀ Ǉƻǎǘ ǘƘŀǘ ǿƻǳƭŘ Ŧƛǘ 

seamlessly into your own blog ς ǎǇŜƴŘ ǎƻƳŜ ǘƛƳŜ ŀōǎƻǊōƛƴƎ ǘƘŀǘ ƻǘƘŜǊ ōƭƻƎƎŜǊΩǎ ǾƻƛŎŜ ŀƴŘ 

accent, and write your post just for their blog. 

 

LΩƳ ƴƻǘ ǎŀȅƛƴƎ ǘƘŀǘ ȅƻǳ ǎƘƻǳƭŘ try to copy ŀƴƻǘƘŜǊ ǇŜǊǎƻƴΩǎ ǾƻƛŎŜ ς ǘƘŀǘΩǎ ƎƻƛƴƎ ǘƻ ōŜ ƘŀǊŘ 

ŦƻǊ ȅƻǳ ǘƻ ŘƻΣ ŀƴŘ ǿƻƴΩǘ ōǊƛƴƎ ǘƘŜ ōŜǎǘ ƻŦ ȅƻǳǊ ǿƻǊƪ ǘƻ ǘƘŜƛǊ ōƭƻƎ ς but you can definitely 

take on elements of their style. 

 

All this means is reading a handful of their posts, figuring out where your style is different 

from theirs and how you can modify your tone of voice to suit theirs. You might: 

¶ Use shorter, sharper sentences 

¶ Introduce humour 

¶ Write in a more thoughtful and introspective way from usual 

¶ Add particular features (like quotes or iƳŀƎŜǎύ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ƴƻǊƳŀƭƭȅ ǳǎŜ 

 

You can even deliberately reference ŦŜŀǘǳǊŜǎ ƻŦ ǘƘŜ Ƙƻǎǘ ōƭƻƎΩǎ ǎǘȅƭŜΥ I did this in my guest 

post for IttyBiz, Guaranteed Goal Achievement: Your Daily, No-Excuses Target, writing 

άIŜǊŜΩǎ ǿƘŀǘ ȅƻǳ ƴŜŜŘ όŀƴŘ ŀǎ bŀƻƳƛ ǿould say, cue big ass red text)έ 

 

 

$ÏÅÓ Ȱ0ÒÏÐÅÒȱ 7ÒÉÔÉÎÇ -ÁÔÔÅÒȩ 

 

Many newer bloggers (especially those who find writing a struggle or a chore) are hung up 

on writinƎ άǇǊƻǇŜǊƭȅέΦ ¢ƘŜȅΩǊŜ ŎƻƴŎŜǊƴŜŘ ŀōƻǳǘ ƎǊŀƳƳŀǘƛŎŀƭ ƛǎǎǳŜǎΣ ŀƴŘ ƘŀǾŜ ŀ ǎŜƴǎŜ ǘƘŀǘ 

there are obscure rules of writing which must be obeyed. 

 

Your blog is not homework. No-ƻƴŜΩǎ ƎƻƛƴƎ ǘƻ ƪƴƻŎƪ ƳŀǊƪǎ ƻŦŦ ƛŦ ȅƻǳ ǎǇƭƛǘ ŀƴ ƛƴŦƛƴƛǘƛǾŜΣ ŜƴŘ 

a sentence with a preposiǘƛƻƴΣ ƻǊ ǎǘŀǊǘ ŀ ǇŀǊŀƎǊŀǇƘ ǿƛǘƘ ά!ƴŘέΦ ¢Ƙƛƴƪ ƻŦ ȅƻǳǊ ōƭƻƎ ŀǎ ƳƻǊŜ 

akin to a piece of creative writing than to the sort of writing you learnt in school. 

 

HoweverΣ ǎƻƳŜ ƻŦ ǘƘŜ άǊǳƭŜǎέ ƻŦ ǿǊƛǘƛƴƎ ŀǊŜƴΩǘ Ŝŀǎƛƭȅ ƴŜƎƻǘƛŀōƭŜΦ CƻǊ ŜȄŀƳǇƭŜΣ ǘƘŜǊŜΩǎ ǘƘŜ 

ǊǳƭŜ ƻŦ άǎǳōject-ǾŜǊō ŀƎǊŜŜƳŜƴǘέ ǿƘƛŎƘ ȅƻǳ ǇǊƻōŀōƭȅ ƪƴƻǿ ƛƴǎǘƛƴŎǘƛǾŜƭȅΦ ²ƘƛŎƘ ƻƴŜ ƻŦ ǘƘŜǎŜ 

sentences is wrong? 

 

The children play. 

The children plays. 

http://ittybiz.com/guaranteed-goal-achievement-your-daily-no-excuses-target/
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You know ǘƘŀǘ ǘƘŜ ǎŜŎƻƴŘ ǾŜǊǎƛƻƴ ƛǎ ƛƴŎƻǊǊŜŎǘΣ ōŜŎŀǳǎŜ άǇƭŀȅǎέ ƛǎ ǘƘŜ ǎƛƴƎǳƭŀǊ ŦƻǊƳ ƻŦ ǘƘŜ 

ǾŜǊōΣ ǳǎŜŘ ƛŦ ǘƘŜǊŜΩǎ ƻƴƭy one child ς ȅƻǳ ǿƻǳƭŘ ǎŀȅ άǘƘŜ ŎƘƛƭŘ ǇƭŀȅǎέΦ 

 

LŦ ȅƻǳΩǊŜ ŀ ƴŀǘƛǾŜ 9ƴƎƭƛǎƘ ǎǇŜŀƪŜǊΣ ŀ ƎƻƻŘ ǊǳƭŜ ƻŦ ǘƘǳƳō ƛǎ ǘƘŀǘ ƛŦ ȅƻǳΩŘ ǎŀȅ ƛǘ ƻǳǘ ƭƻǳŘΣ ȅƻǳ 

can write it. If English is your second language, you may want to study grammar in a more 

formal manner. 

 

In geneǊŀƭΣ ŀ ƴŀǘǳǊŀƭ ǿǊƛǘƛƴƎ ǎǘȅƭŜ ǿƘƛŎƘ ŘƻŜǎƴΩǘ ǎǘƛŎƪ ǘƻ ǘƘŜ άǊǳƭŜǎέ ǿƛƭƭ ǎŜŜƳ ƳƻǊŜ ƭƛǾŜƭȅ ŀƴŘ 

vivid on the screen. Good ways to get a feel for this include: 

¶ Reading blogs from several very literate ǿǊƛǘŜǊǎ ǿƛǘƘ ǾŜǊȅ ŘƛŦŦŜǊŜƴǘ ǎǘȅƭŜǎΦ LΩŘ 

recommend Copyblogger (which has great writers but features several different 

ones) as a good place to start. 

¶ If you find speaking your thoughts easier than writing them, try using voice-

recognition software. 

¶ Your writing needs to make sense and sentences ǎƘƻǳƭŘƴΩǘ be so complicated or 

ŎƻƴǾƻƭǳǘŜŘ ǘƘŀǘ ǊŜŀŘŜǊǎ ǘƘƛƴƪ ȅƻǳΩǾŜ ƳŀŘŜ ƳƛǎǘŀƪŜǎΦ 

¶ In general, short sentences and short paragraphs work well on the screen. 

 

Different Styles for Different Types of Content 

 

You may want to switch your style for different posts on your own blog, especially if you 

ǘƘǊƻǿ ƛƴ ŀ ǎǇŜŎƛŀƭ Ǉƻǎǘ ǘƘŀǘΩǎ ƴƻǘ ǇŀǊǘ ƻŦ ȅƻǳǊ ǳǎǳŀƭ ƳƛȄΦ 

 

This might mean: 

¶ Writing in a more personal, warm style for a post that updates readers on some 

ŀǎǇŜŎǘ ƻŦ ȅƻǳǊ ƭƛŦŜ όƛŦ ǘƘƛǎ ƛǎƴΩǘ ǿƘat you usually blog about) 

¶ ¦ǎƛƴƎ ŀ άƧǳǎǘ ǘƘŜ ŦŀŎǘǎέ ǘƻƴŜ ŦƻǊ ŀ ǉǳƛŎƪ ƴŜǿǎȅ ǇƻǎǘΣ ǎƻ ǘƘŀǘ ǊŜŀŘŜǊǎ ŦƻŎǳǎ ƻƴ ǘƘŜ 

content 

¶ 5ŜƭƛōŜǊŀǘŜƭȅ ŎƘƻƻǎƛƴƎ ǘƻ ŀŘƻǇǘ ŀ ǾƻƛŎŜ ƻǊ ǇŜǊǎǇŜŎǘƛǾŜ ǘƘŀǘ ƛǎƴΩǘ ǊŜŀƭƭȅ ȅƻǳǊ ƻǿƴ (see 

the ProBlogger post 5 Things You Should Know About My Dad the ProBlogger). 

 

LŦ ȅƻǳΩǊŜ ƭƻƻƪƛƴƎ ǘƻ ƳŀƪŜ ŀƴ ƛƳǇŀŎǘ ǿƛǘƘ ŀ ǇŀǊǘƛŎǳƭŀǊ ǇƻǎǘΣ ȅƻǳ ŎŀƴΥ 

¶ Swear. hōǾƛƻǳǎƭȅΣ ǘƘƛǎ ǿƻƴΩǘ ƳŀƪŜ ƳǳŎƘ ƛƳǇŀŎǘ if your normal brand involves you 

being pottymouthed (a la Naomi Dunford and Johnny B Truant) ς however, it can be 

powerful if your language is normally mild. Do think about whether this will go down 

ƻƪŀȅ ǿƛǘƘ ȅƻǳǊ ŀǳŘƛŜƴŎŜΥ L ǳǎŜŘ ǘƘŜ ǿƻǊŘ άŎǊŀǇέ ƛƴ ŀ Ǉƻǎt for Dumb Little Man, 

which duly was edited out! 

http://www.copyblogger.com/
http://www.problogger.net/archives/2007/07/06/5-things-you-should-know-about-my-dad-the-problogger/
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¶ Get excited. LŦ ȅƻǳΩǊŜ ƴƻǊƳŀƭƭȅ ǉǳƛǘŜ ŎŀƭƳ ƛƴ ȅƻǳǊ ǿǊƛǘƛƴƎΣ ŎƻƴǾŜȅƛƴƎ ǊŜŀƭ ŜȄŎƛǘŜƳŜƴǘ 

can get your readers just as hyped up as you are. This can work when promoting a 

product ς whether your own or an affiliate one ς ōǳǘ ŘƻƴΩǘ ƻǾŜǊŘƻ ƛǘΦ 

¶ Change the length. Do you normally write 1,500 word epics? Then write a 100-word 

post that says something profound. Do you write 200 or 300 word short-and-snappy 

posts? Then write a really in-depth guide ς a piece of pillar content. 

 

Multiple Writers on One Blog 

 

LǘΩǎ ƴƻǘ ǳƴŎƻƳƳƻƴ ŦƻǊ ƭŀǊƎŜ ōƭƻƎǎ ǘƻ ǳǎŜ ƳǳƭǘƛǇƭŜΣ ǊŜƎǳƭŀǊ ǿǊƛǘŜǊǎ ς either because the blog 

ƛǎ ŀ ŎƻƭƭŀōƻǊŀǘƛƻƴ ōŜǘǿŜŜƴ ǘǿƻ όƻǊ ƳƻǊŜύ ŦǊƛŜƴŘǎΣ ƻǊ ōŜŎŀǳǎŜ ƛǘΩǎ ƎǊƻǿƴ ǘƻ ǘƘŜ ǎƛȊŜ ǿƘŜǊŜ 

the editor can afford to hire writers. 

 

In terms of style and voice, you could run the blog in several different ways: 

 

One House Style 
 

Some blogs use a team of anonymous, paid writers (aŀǊƪΩǎ 5ŀƛƭȅ !ǇǇƭŜ is an example). In 

ǘƘƛǎ ŎŀǎŜΣ ȅƻǳΩƭƭ ǇǊƻōŀōƭȅ ǿŀƴǘ ǘƻ ŜƴŎƻǳǊŀƎŜ ǿǊƛǘŜǊǎ ǘƻ ǿƻǊƪ ƛƴ ŀ ǇŀǊǘƛŎǳƭŀǊ άƘƻǳǎŜ ǎǘȅƭŜέ ǎƻ 

that the content all reads similarly. 

 

Advantage: Readers will always know what to expect: your blog is consistent. 

 

Disadvantage: A homogenous style inevitably ends up being fairly bland. 

 

Guidelines 
 

aƻǊŜ ŎƻƳƳƻƴƭȅΣ ōƭƻƎǎ ǿƛƭƭ ŀƭƭƻǿ ŜŀŎƘ ǿǊƛǘŜǊ ǘƻ ǿƻǊƪ ƛƴ ǘƘŜƛǊ ƻǿƴ άǾƻƛŎŜέ ς but will provide 

ŎŜǊǘŀƛƴ ƎǳƛŘŜƭƛƴŜǎΦ LŦ ȅƻǳΩǊŜ ŎƻƭƭŀōƻǊŀǘƛƴƎ ǿƛǘƘ ƻǘƘŜǊǎ ƻƴ ȅƻǳǊ ōƭƻƎΣ ƛǘΩǎ ǿƻǊǘƘ ǇǳǘǘƛƴƎ 

together some thoughts about the direction of the blog as a whole. Is humour welcome? Is 

swearing okay? 

 

Advantage: ¸ƻǳΩƭƭ ƎŜǘ ŀ ƳƛȄ ƻŦ ǾƻƛŎŜǎ ŀƴŘ ǎǘȅƭŜǎΣ ōǳǘ ǊŜŀŘŜǊǎ ǿƻƴΩǘ ōŜ ƘƻǊǊƛŦƛŜŘ ǘƻ ŎƻƳŜ ǘƻ 

the blog one day and find something totally different. 

 

Disadvantage: Having guidelines in place is no guarantee that people will use them! 

 

http://www.marksdailyapple.com/
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Editorial Input 
 

Most blogs with a team of writers will have a single editor who reviews and edits content. 

This could involve proof-reading (changing spellings or fixing mistakes), or could mean 

rewriting chunks of text to keep it in the right style. When I started writing for Dumb Little 

Man, Jay used to heavily rework my introductions to posts to provide a snappier opening ς I 

got better at doing this myself over time! Almost every blog I write for will change my post 

titles at times. Some will pick their own images to accompany posts. 

 

Advantage: This gives a lot of flexibility, and ensures consistent quality. 

 

Disadvantage: A lot of time input from the editor is needed ς and the editor needs to be 

present (ie. not busy or on holiday) to review posts. 

 

 

Anything Goes 
 

CƛƴŀƭƭȅΣ ǎƻƳŜ ōƭƻƎǎ ǎƛƳǇƭȅ ƭŜǘ ǿǊƛǘŜǊǎ Řƻ ǿƘŀǘ ǘƘŜȅ ǿŀƴǘΗ LŦ ȅƻǳΩǾŜ Ǝƻǘ ŀ ǘǊǳǎǘŜŘΣ ǉǳŀƭƛǘȅ 

ǘŜŀƳΣ ǘƘƛǎ Ŏŀƴ ōŜ ŀ ǇŜǊŦŜŎǘƭȅ ƎƻƻŘ ƳŜǘƘƻŘ ƻŦ ŀƭƭƻǿƛƴƎ ŜǾŜǊȅƻƴŜΩǎ ƛƴŘƛǾƛŘǳŀl style to shine 

through. Writers produce their own posts ς not just content but title and images too ς and 

publish it either when they want, or according to a group schedule. 

 

Advantage: No editor is needed, and each blogger may feel a stronger sense of ownership 

over the blog. 

 

Disadvantage: LŦ ǘƘŜ ǿǊƛǘƛƴƎ ǎǘȅƭŜ ǾŀǊƛŜǎ ǿƛƭŘƭȅΣ ǎƻƳŜ ǊŜŀŘŜǊǎ Ƴŀȅ ōŜ Ǉǳǘ ƻŦŦΦ ¢ƘŜǊŜΩǎ ŀƭǎƻ ƴƻ 

quality control in this model, so you want to be really sure of your team. 

 

 

Final Thoughts on Style 

 

5ƻƴΩǘ ǘǊȅ ǘƻ ŦƻǊŎŜ ȅƻǳǊǎŜƭŦ ƛƴǘƻ ǿǊƛǘƛƴƎ ƛƴ ŀ ǇŀǊǘƛŎǳƭŀǊ ǎǘȅƭŜΦ CƛƎǳǊŜ ƻǳǘ ǿƘŀǘΩǎ ŦǳƴΣ ǿƘŀǘ 

comes naturally, and how you enjoy writing. The best way to develop your style is simply by 

continuing to blog on a regular basis ς ȅƻǳΩƭƭ ōŜ ŀōƭŜ ǘƻ ƭƻƻƪ ōŀŎƪ ƛƴ ǎƛȄ ƳƻƴǘƘǎ ƻǊ ŀ ȅŜŀǊ ŀƴŘ 

see how yoǳΩǾŜ ŦƻǳƴŘ ŀ ǘǊǳŜǊ ǾƻƛŎŜΦ 

 

 

http://www.dumblittleman.com/
http://www.dumblittleman.com/
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Enjoyed This Sample? Get the Ebook! 

 

I hope these chapters are useful on their own, but 

iŦ ȅƻǳΩǊŜ ƪŜŜƴ ŦƻǊ ƳƻǊŜΣ ōǳȅ ¢ƘŜ .ƭƻƎƎŜǊΩǎ DǳƛŘŜ ǘƻ 9ŦŦŜŎǘƛǾŜ ²ǊƛǘƛƴƎ ƘŜǊŜ 

 

5ƻƴΩǘ ŦƻǊƎŜǘ ȅƻǳǊ ŘƛǎŎƻǳƴǘ ŎƻŘŜ ς άCƭƻǳǊƛǎƘƛƴƎέ ς to get $5 off the cover price. 

 

 

Thanks for reading! 

 

Ali Hale ς ali@aliventures.com  

https://www.e-junkie.com/ecom/gb.php?ii=613562&c=ib&aff=27121&cl=35717
mailto:ali@aliventures.com

